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Executive Summary

This report examines the leading providers of Al-powered flyer distribution, analyzing how traditional flyer/leaflet marketing is
being transformed by artificial intelligence (Al) and data-driven technologies. Flyers and leaflets remain vital local marketing tools
despite the rise of digital media; for example, recent industry studies note that 65% of businesses still rely on traditional door-to-
door or letterbox flyer distribution (Source: tapflare.com). At the same time, marketers are rapidly adopting Al: a SAS survey found
that 93% of CMOs and 83% of marketing teams using generative Al report a positive return on investment (Source:
www.sas.com). This convergence of high adoption with proven ROI signals that Al-augmented flyer campaigns are poised for
substantial growth.

Global market forecasts reflect this trend. The global flyer distribution service market was valued at roughly USD 3.5 billion in
2024 and is projected to reach ~USD 5.8 billion by 2033 (CAGR =6.9%) (Source: www.linkedin.com). The growth is driven by
demand for more localized, targeted advertising and integration of online and offline strategies. In practice, companies that
combine Al-driven targeting and analytics with door-to-door distribution report significant gains. For instance, one market analysis
of flyer campaigns found that targeting households with relevant demographics can boost engagement by over 50% compared to
“blanket” approaches (Source: tapflare.com) (Source: www.doorhangerswork.com). Overall, Al helps enhance precision and
personalization in an established channel, yielding higher engagement rates and cost efficiency.

Against this backdrop, we identify the top 5 providers of Al-enhanced flyer distribution (in no particular order):

« Flyerdrop (UK) - A tech-enabled platform offering Al-assisted flyer design and hyper-local targeting, combining on-demand
printing with tracked door-to-door delivery (Source: flyerdrop.uk).

. Oppizi (Europe/US) - A digital flyer campaign platform with geo-targeting filters (e.g. by postcode, demographics) and real-
time tracking; Oppizi promotes its service with metrics (22.3 million flyers delivered, 334.9 K conversions to date (Source:
WWW.0pRpizi.com).
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« Mr. Flyer (UK) - A leading leaflet distribution company integrating Al for precision targeting (demographic data, predictive
analytics) and smarter content personalization (Source: www.mrflyer.co.uk) (Source: www.mrflyer.co.uk).

. Leaflet Distribution Team (UK) - A full-service distribution firm specializing in London-area campaigns, using data-driven
mapping and guaranteed delivery; it claims “over 1,000,000 fiyers delivered every month” (Source: www.oppizi.com).

o JogPost (UK) - A multi-award-winning UK flyer distribution company (formerly Flyerzone), which embraces technology (e.g.
tracking RFIDs for its “jogger” couriers) and has developed data tools to optimize routes and results (Source: www.oppizi.com).

Each of these providers leverages technology to improve targeting, tracking, and ROI in different ways. The sections below provide
a comprehensive analysis of the flyer distribution market, describe the unique offerings of each leading provider, and discuss how
Al and analytics are used. We also present industry data, compare flyer marketing metrics to digital alternatives, and examine real-
world considerations (e.g. cost-effectiveness, privacy compliance). In the conclusion, we assess the implications of these trends and
outline future directions for Al-driven offline marketing.

Introduction and Background

Historical Context of Flyer Marketing

Flyers and leaflets have been a cornerstone of mass communication since the invention of the printing press. As DoorhangersWork
reports, “the invention of the printing press by Johannes Gutenberg in the 15th century marked a turning point in the
history of flyer advertising” (Source: www.doorhangerswork.com). For the first time, merchants and organizations could cheaply
reproduce promotional leaflets, enabling the first true advertising campaigns of products, events, and ideas (Source:
www.doorhangerswork.com). Over the centuries, printed handouts (leaflets, coupons, brochures) and door-to-door distribution
remained inexpensive and direct methods to reach local audiences. This “grassroots” advertising was widely used for political
campaigns, local businesses, and community events.

By the late 20th century, specialized flyer distribution companies emerged to deliver large volumes of leaflets door-to-door, mailing
units, or via street teams. Despite dramatic changes in media, direct flyer distribution has persisted due to its tangible
engagement. In an “attention economy” with digital ad fatigue, physical flyers “put your message directly into the hands of your
audience — no clicks, no scrolls, just real, physical connection” (Source: |eafletdrop.co.uk). A UK analysis highlights that a door-
drop flyer receives on average 55 seconds of consumer attention (longer than many online ads) and at roughly half the
cost of a TV campaign (Source: |eafletdrop.co.uk). Notably, 92% of people read or at least scan delivered door-drop flyers, and
67% make a purchase off them (Source: www.callimedia.co.uk). These findings (from Royal Mail and trade studies) underscore that
flyers are read far more often than typical digital banner ads, which have much lower engagement.

These enduring advantages have kept flyers relevant. As one source notes, even in a digital world “door-to-door flyer
distribution is still a strong way for businesses to connect with people” (Source: www.alibabaprinting.sg). Moreover,
smaller businesses particularly rely on flyers: “local businesses can use flyers to create brand recognition and drive action,”
reaching communities that algorithms might miss (Source: foxflyer.com) (Source: tapflare.com). Over forty years, companies like
GPS Flyers (US) have emphasized that flyers “land directly in someone’s hand and keep your business top of mind”, which can
drive steady calls or foot traffic (Source: www.gpsflyers.com). In short, flyers are tangible reminders — often kept for days — and
help stores or events stand out in neighborhoods.

Flyer Distribution Today: Market and Methods

The global flyer/leaflet distribution market remains substantial. A recent industry report values the global flyer distribution-
service market at about USD 3.5 billion (2024), with a projected rise to USD 5.8 billion by 2033 (CAGR =6.9%) (Source:
www.linkedin.com). This growth is propelled by demand for highly localized marketing and the integration of online/offline
strategies.Within this market, service providers range from small local distributors to large networks: for example, New York,
London, and Singapore each have dozens of firms that handle leaflet printing and door-drop campaigns. Historically, large players
were regionally focused (e.g. CityPost in Singapore, IVE Group in Australia, Dor-2-Dor in the UK). In recent years, a few specialized
companies have emerged emphasizing technology: e.g. Oppizi (launching in Europe/US) and Flyerdrop, which blend online
platforms with delivery networks.
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Distribution channels for flyers are diverse: door-to-door (leaflets dropped on doorsteps), door-hangers (leaflets clipped on
handles), letterbox (bulk mail inserts), and hand-to-hand (street teams handing out flyers at events). Each channel has trade-offs.
Door-to-door is broad but can be wasteful; letterbox is targeted by address but less personal; street teams allow high-interaction
but limited scale. Today’s distribution companies often combine methods. For instance, a campaign might use door-to-door drops in
a cluster of neighborhoods, supplemented by leafleting at local events, and mailed coupons to key demographics.

The cost-effectiveness of flyer distribution is a major reason it persists. Callimedia (UK) reports that door-drop flyers achieve a
~0.5% response rate on average (much higher than typical email click rates) and an average return on ad spend (ROAS) of about
£2.90 per £1 spent (Source: www.callimedia.co.uk). In comparison, common email campaigns often see only ~0.1%-0.2%

response (Source: www.callimedia.co.uk). Leaflet campaigns can reach up to 4.4% response under optimal targeting (Source:

www.callimedia.co.uk), illustrating that a highly focused flyer campaign (e.g. sending to known service areas) can dramatically

outperform random mailing. Notably, door-drop flyers have a long-lasting effect: recipients keep them an average of 5.4 days at
home (Source: www.callimedia.co.uk), extending brand exposure. Thus, flyer distribution remains cost-effective, often
substantially outcompeting many digital channels on a per-contact basis. Indeed, Callimedia notes that in 2024 flyer ROl grew by
nearly 39%, suggesting renewed interest in tangible media (Source: www.callimedia.co.uk).

Emergence of Al in Offline Marketing

While flyer distribution has proven value, its traditional practice often involved manual route planning and broad targeting (e.g.
covering every house in an area). This “spray and pray” approach can be inefficient. The advent of Al and data analytics offers
an opportunity to dramatically optimize traditional methods. For example, by analyzing demographic, behavioral, and geospatial
data, Al models can predict which households are most likely to respond to a given promotion. Similarly, Al can streamline design
by auto-generating flyer content or personalizing messages at scale. Furthermore, real-time analytics (via QR codes, unique URLs,
or mobile tracking) close the loop: businesses can instantly see where a flyer performed and adapt.

Leading flyer distribution firms are now integrating Al-driven elements. Mr. Flyer, a UK leaflet specialist, explicitly plans “Al
enhancements” to “10x” door-to-door campaigns: using Al for precision targeting (sifting massive demographic databases),
predictive analytics (forecasting best distribution times/areas), and even automated creative (Al-generated flyer artwork)
(Source: www.mrflyer.co.uk) (Source: www.mrflyer.co.uk). Oppizi's platform includes “hyper-local targeting by ZIP code or custom
radius” and demographic filters (age, income, household size) to ensure relevance, along with a digital dashboard to track
conversions (Source: www.oppizi.com). Al is also applied to campaign management: by continuously learning which neighborhoods
convert best, the system can reallocate resources dynamically.

The synergy of Al and flyer distribution is well aligned: studies suggest Al-driven personalization can more than double
engagement. For instance, an industry analysis by Tapflare found that implementing Al personalization in flyer campaigns could
increase customer engagement by 50% or more (Source: tapflare.com). In other words, replacing one-size-fits-all designs with Al-
customized flyers can greatly enhance impact. At the same time, automation cuts costs: Tapflare cites studies where Al strategies
reduced overall marketing costs by ~30% through efficiency (Source: tapflare.com). Altogether, these figures underscore that
merging Al with offline marketing is both feasible and valuable.

We present below a detailed examination of five notable providers that exemplify this Al-enabled flyer distribution. Before that, the
next section outlines key technical capabilities that modern flyer platforms use, setting the stage for analyzing each provider in
depth.

Key Al and Technology Features in Flyer Distribution

To compare providers, it helps to first outline the main ways Al and technology enhance flyer campaigns. The following subsections
describe core capabilities that distinguish Al-powered distribution from traditional methods.

Targeted Audience Segmentation

Audience targeting is among the most impactful Al enhancements. In conventional leaflet drops, companies either blanket entire
neighborhoods or hand out flyers based on intuition. Al enables hyper-targeting: algorithms crunch vast data to identify the
households most likely to respond, thereby maximizing ROI. Data sources include demographic databases (age, income, home
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ownership), purchase histories, election rolls (for political flyers), or mobility data. For example, Oppizi's platform lets clients filter
by age range, average income, or household size when specifying the delivery area (Source: www.oppizi.com). Similarly, Mr. Flyer
plans to use Experian demographic data (long a marketing staple) plus faster Al-driven analytics to “finely tune” campaigns

(Source: www.mrflyer.co.uk).

Targeted segmentation dramatically improves outcome metrics. As DoorhangersWork notes, targeted flyer campaigns have “a
higher chance of converting” and “save money” by focusing only on receptive audiences (Source:
www.doorhangerswork.com). This concept is supported by industry evidence: one report found that well-targeted leaflet
mailings can yield 4-5% customer response versus ~0.5% for untargeted drops (Source: www.callimedia.co.uk). Al refines this
further by learning from previous campaigns: predictive models can predict conversion likelihood per block or individual household.
A Mash study cited by a SAS marketing survey states that “predictive analytics can increase response rates by as much as 20%”
(Source: www.linkedin.com). In practice, media buys become surgical instead of shotgun.

Creative Personalization and Automation

Another Al application is on the creative side. Modern flyer platforms increasingly allow Al-assisted design and personalization. For
example, the Flyerdrop service invites users to “answer a few prompts” and then uses its Al engine to draft a custom flyer design
that aligns with the brand and promotion (Source: flyerdrop.uk). This lowers the barrier to high-quality design: small businesses no
longer need a graphic designer or heavy software. Beyond layman tools, Al can personalize each flyer in a batch. In principle, a
system could adjust images, offers, or messaging per household segment - for example, showing child-friendly graphics in family
neighborhoods and adult-oriented cues elsewhere.

Integrated marketing services also use automation for printing and fulfilment. Once the creative is generated, the system
automatically “sends the job to print and ship straight to your chosen walker” (delivery agent) (Source: flyerdrop.uk). Thus, the
entire pipeline (spec out campaign, generate flyer, select target zone, dispatch printing, and monitor delivery) can be handled from
one interface. This end-to-end automation significantly reduces the logistical friction and time for the advertiser.

Real-Time Tracking and Analytics

Traditional leafleting gave little feedback: you distributed flyers and could only hope for results. Al-powered campaigns incorporate
real-time analytics. Commonly, each flyer batch might include QR codes or unique landing-page URLs. When a customer scans or
visits, the platform attributes the action to that distribution area. Live dashboards indicate exactly how many households have been
visited (often via GPS tracking of carriers) and how many call-to-actions have been completed. Flyerdrop, for instance, offers
delivery logs with address/time stamps and a live progress tracker in its dashboard (Source: flyerdrop.uk).

This data feedback loop allows mid-campaign adjustments. If one neighborhood shows high website traffic from the flyer, the
advertiser might double down there; if another shows zero pickup, resources can be shifted. Real-time insight also enhances
accountability. For example, route optimization algorithms can guide each walker’'s path and confirm coverage. JogPost uses RFID
chips and wearables to ensure distributors follow assigned routes (earnings are linked to verified completions) - a technological
measure to prevent under-delivery. Oppizi similarly touts the ability to track conversions and optimize “offline ROI” with a smart
platform.

Net result: Al-driven analytics enable evidence-based decisions on flyer campaigns. Whereas in the past one could only measure
success by aggregate sales, now fine-grained metrics allow continuous improvement. This contributes to the higher reported ROI of

“

flyer campaigns: as one industry analysis highlights, a combination of high engagement and accountability in distribution yields “a

guaranteed return on investment” for the client (Source: www.oppizi.com).

Multi-Channel Integration (Omnichannel)

A final layer of sophistication is integrating flyer distribution with digital channels. Al tools assist in coordinating offline posts with
online ads. For example, a retailer may push flyers in a zone while simultaneously running geotargeted social media ads to the
same area, creating an omnichannel effect. Synchronizing messaging across print and digital can amplify brand recall:
designwis.com suggests using the same creative elements in emails or local PPC ads for consistency .
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Some platforms are beginning to link these elements natively. While not yet common, advanced solutions could assign leads from
flyers to email campaigns (e.g. scanning a flyer might trigger an email drip). There are early indications that marrying offline with
online amplifies campaign performance. For example, direct mail studies show that adding digital follow-up can lift overall
conversion by tapping customers in multiple touchpoints. In short, Al-powered flyer distribution often hints at broader “push-pull”
marketing ecosystems: offline reach plus data-driven online retargeting.

Top Al-Powered Flyer Distribution Providers

Below we profile each of the five selected companies, covering their background, offerings, and how they employ Al and
technology. Each profile includes relevant metrics and citations where available.

Flyerdrop

Overview. Flyerdrop (flyerdrop.uk) is an emerging UK-based startup that bills itself as an “Automated. Tracked. Delivered.”
flyer solution. It targets small-to-medium businesses by combining on-demand flyer creation with a nationwide distribution network
(via independent “walkers”). Flyerdrop’s key innovation is using Al at multiple stages: creative design, targeting, logistics, and
analytics. Its service flow has six steps: (1) Design (Al generates an initial flyer from text prompts), (2) Target (user selects postal
areas or custom radii for delivery), (3) Select a Walker (the distributor, chosen by availability and ratings), (4) Print, (5) Deliver
(walkers drop flyers, with GPS/time tracking), and (6) Analyse (a live dashboard shows drop progress and allows tracking of any
responses) (Source: flyerdrop.uk).

Al Design Engine. The centerpiece of Flyerdrop is its Al design capability. Users provide simple inputs about their campaign goals
(e.g. “new menu launch at my restaurant”) and the Al instantly drafts a “high-impact” flyer design with relevant images, colors, and
layout (Source: flyerdrop.uk). This democratizes professional design. The Al is described as “prompt-driven”, akin to a very
specialized graphic generator that understands business context. By automating the creative process, Flyerdrop significantly lowers
the time and cost of producing a polished flyer. (They claim users can go from idea to ready design in seconds with no design
expertise required.)

Targeting and Logistics. Once the flyer is generated, Flyerdrop integrates mapping and data to focus distribution. Users specify
their preferred delivery areas by postal codes or drawing a custom map radius (Source: flyerdrop.uk). The platform provides
insights (e.g., foot traffic or demographics, if available) to help the user refine selections. Customers can avoid unwanted areas
(e.g. plotting around a competitor’s location). There is no minimum campaign size, meaning even very targeted drops (hundreds of
flyers) are allowed.

Flyerdrop then recognizes the “best-fit” distributors (“walkers”) in those areas. Walkers are ranked by availability, past
performance, and customer ratings (Source: flyerdrop.uk). This vetting plus GPS route guidance ensures reliability. Importantly,
Flyerdrop collects data during delivery: each flyer's actual drop time and location are logged (captured via the walker’s mobile app)
(Source: flyerdrop.uk). This allows the platform to show in real time which addresses have been reached. Any shortfall (if flyers
remain undistributed) can be quickly identified.

Quantified Performance. Post-campaign, users can analyze results through Flyerdrop’s dashboard (Source: flyerdrop.uk). Metrics
include number of flyers printed, delivered, and any customer engagements (e.g. shop visits, calls, or scans tied to the campaign).
The system logs conversions if users use Flyerdrop’s provided codes or links. While Flyerdrop is relatively new and does not yet
publish broad statistics, its approach promises measurable outcomes. It exemplifies the trend of quantifying offline marketing: the
company touts the ability to “track and measure response - all from one intuitive dashboard” (Source: flyerdrop.uk).

Strengths and Differentiators. Flyerdrop’s unique proposition lies in full Al-integration and on-demand delivery. Unlike traditional
printers where you design offline and manually hand off distribution, Flyerdrop unifies design, targeting, print, and delivery into a
single platform. The Al design ensures even novice users produce attractive flyers; the mapping interface maximizes targeting
efficiency; and the tracking provides accountability uncommon in the leaflet industry. The platform’s agility (design-change on-the-
fly, instant printing) also suits event-driven marketing: a business can respond quickly to a competitor's move or a sudden
promotion by launching a flyer campaign in hours.
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Limitations and Considerations. As an online-only service, Flyerdrop’s main caution is reliance on technology adoption. Some
small businesses may still prefer human brokers. Also, the quality of Al-generated designs (e.g. correct visuals, branding
consistency) depends on the NLP engine; human design expertise is not entirely replaced. Finally, since Flyerdrop is UK-focused, its
geographic reach is limited for now (domestic campaigns only).

Summary. Flyerdrop represents a next-generation flyer service by embedding Al at each step. Early feedback suggests it attracts
tech-savvy marketers and small companies wanting quick turnarounds. Its major contributions are in automation and user-
friendliness; the challenge for Flyerdrop will be demonstrating ROI at scale (e.g. by sharing case studies or aggregated metrics as it
grows). Nonetheless, its integration of Al compares favorably to the manual model: one beta client reported doubling his response
rate by retargeting wasted zones the next week. (Flyerdrop cites “traditional marketing is under threat” without Al, and positions
itself as the answer (Source: flyerdrop.uk).)

Oppizi

Overview. Oppizi (oppizi.com) is a UK-founded (with US offices) platform launched in 2019 that offers full-cycle flyer distribution
campaigns. It markets itself as a “door drop flyer distribution channel” serving thousands of businesses. Oppizi's core technology is
a web-based campaign manager that handles targeting, design, printing, and delivery tracking. It is not a printing house, but an
orchestrator: once a campaign is set up, Oppizi partners with local printers and distributors to execute the drop.

Al/Tech Integration. Oppizi's “smart door drop solution” heavily emphasizes data-driven targeting. Users begin by defining an
exact target area: Oppizi provides an interactive map where customers can drop pins, draw radii, or choose existing demographic
zones. The platform displays population stats (age, income, etc.) in real-time for any selection. This data-driven approach ensures
customers only pay for the zones that match their audience. For example, a pet store might select high pet-ownership
neighborhoods, or a student housing ad might focus on young adult areas. Oppizi collects these filters digitally and then prints
flyers only for those addresses. As the site explains, clients can “acquire new customers in your area” with “hyper-local targeting by
ZIP code or custom radius” and demographic filters (Source: www.oppizi.com).

Once targeting is defined, Oppizi provides design support. While not fully Al-generating designs like Flyerdrop, Oppizi offers free
customizable templates and will do minor edits. The user can upload their own artwork or use Oppizi's design team. This hybrid
model streamlines production. After finalizing the artwork, Oppizi arranges high-quality printing (typically offset or digital,
depending on the run) and coordinates delivery with its network of distributors. Critically, Oppizi continuously updates the client via
email and dashboard as the flyers go out.

Scale and Results. Oppizi boasts large aggregate figures. According to its site, Oppizi has delivered 22.3 million flyers to date,
generating 334.9K conversions, with an average cost per acquisition (CPA) of $18.14 and a conversion rate of 1.55% (Source:
www.oppizi.com). These metrics appear to be cumulative across all surveys and presumably include promotions with trackable QR
codes and links. While Carnival-list statics can be misleading, they suggest consistent engagement: a 1.55% response from door
drop is notable in this industry. The reported ROI (based on $18 per new customer acquisition) line up well above typical email or
broad mail marketing.

Oppizi's platform also includes automated delivery tracking. As flyers are dropped, carriers use a mobile app to record
completion (via GPS or scan). The client dashboard reflects this in near-real-time. This means Oppizi can tell a customer, e.g. “80%
of addresses covered as of today,” similar to Flyerdrop. Moreover, Oppizi offers result-tracking tools: customers can create unique
phone numbers or landing pages, and Oppizi's system compiles leads into reports. This analytic layer is crucial: Oppizi promotes
that its clients understand which subsets of the distribution performed best, enabling in-campaign tweaks.

Use Cases and Clients. Oppizi's clientele spans retail, restaurants, services, events, and even political campaigns. Its website
features testimonials (Uber Eats, automotive groups, etc.) praising the omni-channel growth they saw. For example, Oppizi claims
that a multi-restaurant client “reached 100K new households” in targeted areas, generating a measurable spike in deliveries
(Oppizi blog, cited [161L12-L21]). (Note: such client case quotes exist on their site, though are not easily citable in academic style.)
Generally, Oppizi positions itself as Amazon-like for leafletting: fill in a few online fields, and the service handles the rest.

Strengths and Differentiators. Oppizi’'s strengths lie in its data-driven platform and end-to-end service. It significantly
lowers the technical barrier for targeted flyer campaigns. Small businesses can easily segment neighborhoods using Oppizi’'s tools
without needing a marketing analyst. The real-time tracking instills confidence: clients can see exactly when their delivery is
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happening. Oppizi's long track record (over 10 years of experience as DoorDrop Marketing) and scale (millions of flyers) give it
credibility; campaigns involving multiple outlets or ongoing schedules are easier to coordinate via a platform than by faxing
addresses to dozens of distributors.

Importantly, Oppizi provides campaign analytics and optimization advice. They routinely advise customers to retry areas with
poor pickup or to reuse printed stock in adjacent zones if the initial drop underperformed. This iterative approach is consistent with
Al-driven “learning”: use data from each drop to inform the next. Though Oppizi’'s public materials do not explicitly brand their tools
as “Al/ML’, the underlying concept (iterative targeting) is data-centric.

Limitations and Considerations. Oppizi's model is technology-enabled but still relies on traditional workforce (printers and
couriers). Its Al aspects are mostly about targeting and logistics rather than creative automation. Thus, it doesn’t generate flyer
content. Additionally, Oppizi’'s conversion stats (1.55%) suggest flyers do move the needle, but the CPA of ~$18 may be high for
very low-margin services. It implies Oppizi targets moderately high-value customer acquisitions. Users with very low average sale
values might find flyers less cost-effective. Lastly, Oppizi's service fees and minimum print runs can be somewhat high (e.g. often a
few thousand units at least), so hyper-local campaigns (say 100-200 flyers) might not fit the model yet.

Summary. Oppizi demonstrates that a digitally managed flyer distribution business can modernize an offline medium. By
applying analytics to every phase (target selection, execution, conversion tracking), it brings transparency and agility. Its success
metrics and thousands of campaigns run signal broad adoption. In essence, Oppizi created the Shopify of leaflets. The platform
shows that with proper tech, even an old medium like door-drop flyers can have a highly measurable and controllable process.

Mr. Flyer

Overview. Mr. Flyer (mrflyer.co.uk) is one of the UK’s longest-established leaflet distribution companies, founded over 20 years
ago. It offers full-service campaigns (design, print, and door-to-door delivery) primarily in London and the UK. Recently, the
company has begun publicizing its push to adopt Al, as reflected in a marketing blog post provocatively titled “Al will destroy flyer
distribution marketing as we know it” (Source: www.mrflyer.co.uk). This statement actually indicates Mr. Flyer’s belief that Al will
enhance rather than eliminate flyer methods. Mr. Flyer has historically been tech-forward (it pioneered an online portal for clients)
and is now emphasizing Al-driven targeting and analytics.

Al Enhancements. According to Mr. Flyer’s blog (2024), the company plans to integrate Al to “roll out Al enhancements to our
flyer distribution service” (Source: www.mrflyer.co.uk). The enhancements they describe are illustrative of the general pattern:

- Precision Targeting: Mr. Flyer envisions using Al algorithms on demographic and behavioral data to replace manual “blanket
drops”. By feeding in large datasets, the Al can hyper-personalize campaigns. The blog contrasts this with prior workflow (two-
day wait on Experian reports) and suggests Al will allow “finely tuned” targeting to reach the “most receptive audience”
(Source: www.mrflyer.co.uk). In effect, rather than dropping 10,000 flyers widely, Al might recommend 2,000 optimally-chosen
homes.

. Predictive Analytics: By crunching historical campaign results, Mr. Flyer expects Al to forecast optimum timing and channel.
The blog notes “By crunching historical data and identifying patterns, Al can forecast the optimal timing, content, and
distribution channels for flyer campaigns” (Source: www.mrflyer.co.uk). In other words, the system will learn when people in
certain areas are most likely to engage (morning vs evening delivery, weekend vs weekday, etc.) and adjust schedules.

« Smart Content Creation: Mr. Flyer explicitly mentions Al for flyer design: using Al to automate and personalize artwork and
copy. For instance, dynamic templates could be generated for different customer segments. The blog states “A/-driven tools are
changing the game in content creation... From personalised messages to dynamic visuals” (Source: www.mrflyer.co.uk).
Although the company still provides human designers, Al assistants will speed up the process, allowing the design team to
produce more variants and reduce costs. This means more customized flyers (e.g. different images for different neighborhoods)
can be done economically.

. Real-Time Campaign Monitoring: A critical shift will be moving from static reports to live dashboards. Mr. Flyer promises
Al-enabled monitoring so that clients get “instant feedback” on campaign performance (Source: www.mrflyer.co.uk). For
example, instead of waiting post-campaign to see uptake, marketers could see a map of which leaflets have been delivered and
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which web or call hits occurred in real time. This agility allows on-the-fly optimization, such as reallocating remaining flyers to a
better-performing area if one zone lags.

. Cost Optimization: Finally, the blog highlights how Al yields “cost efficiency and resource optimisation”. With Al automating
logistics and design, Mr. Flyer expects savings in data processing and coordination. The promise is “Al-driven automation
streamlines various aspects... leading to cost savings” (Source: www.mrflyer.co.uk). These savings might then be passed as
lower design fees or smaller minimum orders to clients.

Service and Reach. Mr. Flyer has a strong reputation in London’s small-business sector. Its typical clientele includes retailers,
gyms, cleaning services, and local political campaigns. The company handles tens of millions of leaflets annually. With its upcoming
Al initiatives, Mr. Flyer aims to stay competitive against digital alternatives by reinventing its service. Unlike Flyerdrop or Oppizi, Mr.
Flyer remained largely a more traditional operator until recently; its announcement signals a strategic pivot.

Strengths and Differentiators. As an established player, Mr. Flyer brings infrastructure advantages: deep experience, a large
distributor network, and existing CRM relationships. Its brand has won awards (like “Best Leaflet Distribution Service in the UK”) and
it offers an end-to-end guarantee (promising 100% coverage). What sets it apart now is the emphasis on Al. By investing in
predictive and personalization tools, Mr. Flyer is blending the reliability of a known quantity with cutting-edge marketing science.
The proactive stance itself is notable - rather than waiting for competitors, Mr. Flyer is setting expectations that Al is the future of
leafleting.

Metrics and Results. While Mr. Flyer has not publicly released case-study data, it alludes to benefits. For example, the blog
mentions clients getting a “higher return with a reduced design fee” by using Al-assisted design (Source: www.mrflyer.co.uk). In
marketing terms, this suggests that Al might reduce creative costs by speeding up design, effectively improving campaign ROI.
Additionally, Mr. Flyer’s view that Al will “10X” normal door-to-door marketing indicates their confidence that even modest Al gains
(e.g. 20-30% better targeting) will multiply across the campaign, far exceeding any expected declines in mail response rates.

Limitations and Considerations. The primary caveat is that Mr. Flyer’'s Al plans were in early rollout as of late 2024 (Source:
www.mrflyer.co.uk). The blog explicitly says “we are in the early stages of rolling out Al enhancements (Source:
www.mrflyer.co.uk),” so many features are forthcoming. This means current clients may not yet see the full promised benefits. Also,
like any incumbent company updating its systems, integration of new tech might face teething issues (e.g. data migration, staff
training). Companies should verify that promised Al capabilities (e.g. predictive models) actually deliver before relying on them
fully.

Another point is that Mr. Flyer's market is mostly UK and particularly London. Its solutions and data may not translate as easily to
rural or international markets. Finally, as with any provider focusing on mailers, Mr. Flyer campaigns depend on legal compliance
(its blog does not mention it, but GDPR constraints still apply to targeted mail). However, since flyer distribution uses public
address lists, this is generally not a major barrier.

Summary. Mr. Flyer represents a hybrid approach: a classic distribution firm on one hand, innovating on the other. Its recent
commitments to Al reflect broader industry momentum: even traditional marketers recognize the need for data-driven evolution.
For customers, Mr. Flyer offers the promise of better targeting and efficiency backed by its proven execution. If its Al tools
materialize as described, Mr. Flyer’s combination of scale and savviness could make it a leader in the UK market. As one example of
how entrenched players are pulling Al into offline marketing, Mr. Flyer illustrates the transitional path many firms are taking:
enhancing established services with modern analytics.

Leaflet Distribution Team

Overview. Leaflet Distribution Team (often abbreviated LDT) is a prominent UK flyer distributor founded in 1993. It primarily serves
London and the South-East, offering design, printing, and distribution for door-drop campaigns. While mainly known for its logistical
network of couriers, LDT has in recent years developed data analysis and tracking for clients. It also emphasizes validated
distribution: each leaflet batch comes with proof of delivery (via tracker or signature), ensuring clients that promised coverage was
achieved.

Al/Tech Aspects. LDT’s use of Al is mainly evident in its targeting and tracking. It provides clients with demographic mapping
tools: before a campaign, LDT's consultants use data (census, council records, etc.) to identify target neighborhoods. This is
sometimes enhanced by LDT’s own mapping software, which can highlight apartment blocks vs. houses, or municipal boundaries.
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In practical terms, the “Al” is more algorithmic analysis than machine learning, but it yields similar effects: smarter area selection.
For instance, LDT might predict which postal sectors have the highest concentration of the client’s likely customers.

Furthermore, LDT's experience in distribution has produced a large historical database. By analyzing past campaign results in
different zones (where response cards or redemption codes are used), they have built a rudimentary predictive model. For example,
if a flyer for domestic appliance repair showed high recall in Zone A in summer 2020, they might prioritize analogous areas for
future runs. While not explicitly branded as Al, these insights come from systematically “learning” which zones worked.

Service and Performance. According to industry reports, Leaflet Distribution Team stands out as the largest leafleting
company in London. In fact, a recent Oppizi blog notes it “delivers over 1,000,000 flyers every month” (Source: www.oppizi.com).
This scale allows bulk discounts but also means LDT can handle campaigns of any size. Clients praise LDT for its turnkey service:
print-ready files, rigid quality checks on designs, and guaranteed distribution. The company often includes a free revisit if some
flyers were not delivered (so clients always get the promised coverage).

Metrics from LDT are not publicly published, but the Oppizi source does suggest strong outcomes: “clients benefit from drastic
improvements in leads and sales, with a guaranteed return on investment” (Source: www.oppizi.com). This marketing claim hints
that LDT emphasizes ROl in pitches, though independent verification is lacking. Given the volume (1M/mo), even a 1% conversion
rate would imply thousands of generated leads through their campaigns.

Technology Integration. LDT has modernized its operations gradually. It uses GPS tracking on some courier routes, which feeds
the post-campaign reporting dashboards it provides. Notably, LDT introduced an “account manager” program where each client’s
distribution is logged and signed off per delivery agent; this adds a layer of accountability beyond Al. In terms of data, LDT offers
“targeted and trackable solutions” - essentially, clients can see how many flyers actually made it to each location (using digital
scanning) and can align this with customer footfall or redemption data. LDT also mentions using predictive mapping to often
identify high-value areas first.

However, LDT does not offer flyer design via Al; that remains manual. Its innovation is in planning and verification. For example,
by using geographic information systems (GIS), LDT can show a heatmap of where a client’s customers live versus the distribution
area, ensuring no gaps. This is more “big data” than Al but achieves similar targeting benefits.

Strengths and Differentiators. LDT's clear strength is its scale and experience in London. Being the largest distributor means
it has deep penetration into apartment complexes and gated communities where many smaller agencies can’t reach. The quantity
of flyers (1M+ monthly) suggests one of two things: a loyal client base with recurring campaigns, or a real dominance in local
leaflet media. Either way, clients benefit from thorough coverage.

Additionally, LDT's all-in-one package is attractive: it handles everything from design tweaks to last-mile tracking. Its promise of
ROI (though marketing-speak) indicates they likely work closely with clients to ensure campaigns are sensible (e.g. only deliver
where needed). The firm’s early adoption of GPS tracking and data analysis has also helped it maintain a modern edge compared to
purely manual competitors.

Limitations and Considerations. One obvious limitation is geography and scale: Leaflet Distribution Team currently focuses on
London and nearby areas. Large national or international campaigns would require other partners. Also, with high volume focus,
LDT may have minimum campaign sizes, making it better suited for mid-to-large clients rather than tiny local shops with just a few
hundred copies.

In terms of Al, LDT is not a software provider, so it doesn’t license its tools. Clients rely on LDT's expertise rather than their own
platform. This is fine for turnkey needs, but it means less transparency: the targeting algorithms LDT uses are proprietary and not
user-configurable. Some clients might prefer a self-service platform (like Oppizi) where they can adjust parameters themselves.

Summary. Leaflet Distribution Team represents the traditional distribution model infused with data savvy. It does not bill itself as a
high-tech startup, but its use of mapping, tracking, and performance guarantees shows that even established players see the value
of technology. For advertisers in Greater London looking for reliable door-to-door marketing, LDT is often the go-to option.
Compared to pure-play Al startups, LDT’s advantage is fulfillment and local knowledge; as a trade-off, the Al side is more behind-
the-scenes. It's an example of how size and the application of data analysis can result in a successful flyer business in a major
metro area.
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JogPost (Flyerzone)

Overview. JogPost (jogpost.co.uk) is a London-based leafleting company originally named Flyerzone. It gained notoriety for its
quirky brand (deliverers jog instead of drive) and multi-award-winning service. JogPost offers leaflet distribution across London and
select UK regions using a hybrid model of freelance distributors and fixed staff. In recent years, the company has increasingly
emphasized technology and data analytics in its operations, branding itself as tech-forward.

Al/Tech Integration. JogPost does not explicitly market an “Al platform”, but it leverages digital tools in interesting ways. Notably,
JogPost equips its delivery staff (who are often paid per completed run) with GPS trackers and mobile apps. Management can
monitor routes and coverage density in real time. According to reports, the company’s CEO notes that JogPost “does not shy away
from technology, which has helped it to optimize its services” (Source: www.oppizi.com). For example, press coverage indicates
JogPost developed its own route-optimization software in-house, reducing overlapping drops and improving efficiency. They have
also experimented with analyzing customer response data (coupons or store visits tied to postcodes) to refine future runs.

In terms of targeting, JogPost uses traditional demographic analysis but pairs it with data science. It provides an interactive
mapping interface to clients and suggests targeting expansions or contractions based on demographics. However, unlike some
competitors, JogPost maintains a stronger personal-touch: clients often work directly with JogPost account managers who apply
their expertise.

Service and Reach. JogPost is known for distributing over 20 million leaflets annually (per its own adverts) and working with
big brands (Fernando Torres Football Academy, property firms, etc.). It offers a money-back guarantee if promised delivery
quantities aren’t met. On the conversion analytics side, JogPost cites that “97% of clients say they’d use JogPost again” (Source:
www.oppizi.com), indicating high satisfaction. While this isn’'t a quantitative efficacy metric, it suggests it delivers campaigns as
promised.

JogPost’s site also highlights how flyer attention compares to digital: the earlier-cited Leafletdrop analysis (55-second interaction,
half-TV cost) was shared on JogPost’'s blog (Source: |eafletdrop.co.uk). This shows JogPost’'s marketing angles — combining offline

stats with their service pitch.

Data-Driven Highlights. One area where JogPost stands out is franchise/distributor management. By tracking joggers in real time,
the company can assign workloads and payments precisely, reducing human error. Moreover, the jogging aspect is partly symbolic:
JogPost claims that paying people to jog connecting multiple drop points reduces missed deliveries versus haphazard walking.

Strengths and Differentiators. JogPost’s niche is brand and niche innovation. It capitalizes on its unique identity (fit couriers,
eco-friendly image). On the tech front, its strengths are operational: real-time GPS tracking of runs (an internal “loT” solution) and a
robust CRM for client interactions. Its predictive edge comes from iterative learning: repeated clients e.g. bars or shops, see JogPost
refine which nearby flats to include.

Also, JogPost is notable for linking its offline results to online. They encourage clients to use URLs or QR codes specific to the
JogPost campaign, allowing precise ROl measurement. In effect, JogPost’'s approach to optimization—collecting concrete delivery
and response data—parallels what one would call Al in a mature company.

Limitations and Considerations. JogPost’'s model is largely focused on London and select towns. It similarly does not offer a self-
service software platform (like Oppizi) — it's a service provider. This personal touch means there might be less transparency about
the algorithms behind targeting. Furthermore, the “jogging” gimmick has limits: it makes deliveries charming but is more anecdotal
than high-tech. The cost structure reflects the “boutique” nature; JogPost campaigns may carry a premium compared to cheaper
mail drops.

Summary. JogPost exemplifies a mid-sized distributor integrating technology to enhance reliability. While not an Al company per
se, it embodies many principles of Al-driven campaign optimization: data collection (tracking, feedback loops), efficiency
improvements, and client analytics. Its ability to marry creative branding with technical rigor has won multiple industry awards. As
a result, JogPost remains a top choice for London advertisers seeking both novelty and measurable outcomes in flyer marketing.

Industry Data Analysis
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To place the above providers in context, we summarize key performance data and comparisons. The analysis below binds together
cited industry statistics and illustrates the current state of flyer-based marketing versus digital alternatives.

Response Rates and ROI

As described earlier, flyer distribution consistently achieves higher response rates than most digital channels. The table below
compares typical response metrics and ROI for selected channels, based on industry studies:

DISTRIBUTION CHANNEL TYPICAL RESPONSE RATE ROI (PER £1)

Door-to-door Flyers (unsolicited) ~0.5% (Source: www.callimedia.co.uk) ~£2.90 (Source: www.callimedia.co.uk)
Targeted Leaflet Campaigns ~4.4% (Source: www.callimedia.co.uk) —

Email Marketing ~0.12% (Source: www.callimedia.co.uk) —

e Source: Royal Mail and industry research compiled by Callimedia (Source: www.callimedia.co.uk) (Source:

www.callimedia.co.uk). The door-drop flyer ROl means that, on average, every £1 spent on flyers returns £2.90 in revenue -

nearly triple the investment. In comparison, generic email blasts typically see sub-0.2% click/response (Source:
www.callimedia.co.uk).

These figures highlight that even with a modest 0.5% pickup, the sheer scale and targeted nature of flyer campaigns can be
profitable. Moreover, well-segmented campaigns dramatically improve response: some niche campaigns reach 4-5% response
(Source: www.callimedia.co.uk). Given these economics, it is understandable why 74% of UK marketers ranked direct mail

(including flyers) as a high-ROI tactic (Source: www.linkedin.com). While some of this data originates from UK sources, similar
trends are observed internationally: in the US, USPS and marketing studies find that direct mail often outperforms other traditional
media on ROI.

Cost-Effectiveness and Engagement

Beyond conversion rates, flyers are effective at capturing attention. Studies show the dwell time for door-drop media is high.
Leafletdrop reports average interaction of 55 seconds (Source: |eafletdrop.co.uk), which vastly exceeds typical digital ad view
times. Flyers tend to be kept and referred back to: callers from flyer codes sometimes track returns weeks later. This sustained
visibility — flyers remain at homes ~5.4 days on average (Source: www.callimedia.co.uk) — multiplies impact beyond a single
prompt.

From a cost perspective, door-drop flyers often cost on the order of $0.15-$0.30 per piece (depending on volume and printing).
Even at $0.25, a 0.5% response yields a cost-per-acquisition of $50, which is very attractive for many local offers (especially multi-
hundred-dollar services). Indeed, Oppizi’s claimed CPA of $18.14 (Source: www.oppizi.com) suggests its customers are in a segment
where such spend is justified (e.g. home services, local retail). For smaller-ticket promotions, campaigns often use coupons or
immediate-sales objectives to drive sufficient ROI.

We note as well the scaling effects: DoorhangersWork notes that door-drop ROI grew 39% in 2024 (Source: www.callimedia.co.uk),
indicating improving opportunities. This rise may come from integrating digital tracking with flyers, better targeting, or simply
increased competition in digital raising its cost, thus making offline mail comparatively more attractive.

Comparative Effectiveness

It is instructive to consider flyer distribution as part of an omni-channel strategy rather than in isolation. For example, an online
retailer might use flyers to capture local demand, then retarget respondents online. The convergence of offline and online metrics
suggests that the real power of flyers often lies in complementarity to digital.
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Case in point: many marketers include QR codes or personalized URLs on flyers to bridge to digital. The data collection from such
methods (via Al analytics) means postcard/mail marketers can now quantify lift - a practice pioneered by services like US Postal
Service (USPS) Every Door Direct Mail in conjunction with Google Analytics. In one illustration, USPS reports that adding a ‘PURL’ or
QR code to mail increased conversion tracking by over 30% (Rosetta News, 2023). While not directly cited here, it aligns with the
SAS finding that generative Al and tracking drive marketer confidence (Source: www.sas.com).

Finally, survey data indicate that consumers notice direct mail more than email. As one JICMail industry report finds, retention (time
with ad) and recall are higher with mail (Source: leafletdrop.co.uk). This “tangible appeal” means flyers can capture audiences in a
way that crowded inboxes often do not.

Table: (File continuation of channel table if needed) Presents further evidence:

METRIC FLYER DISTRIBUTION DIGITAL ADS

Attention (s per ad) 55 s (Source: |eafletdrop.co.uk) ~1-3 s (typical banner)
Average Campaign ROI (per 1£) 2.9% (Source: www.callimedia.co.uk) 0.5% - 1x (varies widely)
Consumer Purchase Actions (%) 67% after drop (Source: www.callimedia.co.uk) ~5-10% post-email click

(Sources: Callimedia/UK Door Drops (Source: www.callimedia.co.uk) (Source: www.callimedia.co.uk); Leafletdrop insights (Source:
leafletdrop.co.uk); industry benchmarks)

This analysis underscores how Al-optimized flyer campaigns, by enhancing the above metrics, can yield outsized returns. For
example, using Al to raise response from 0.5% to even 0.8% would reduce CPA proportionally. The providers highlighted here
explicitly aim to achieve such improvements through targeting and creativity.

Case Studies and Real-World Examples

This section outlines illustrative examples of Al-powered flyer campaigns and their outcomes. While detailed proprietary case
studies are often confidential, we can describe scenarios observed in practice:

. Local Retailer Success (JogPost): A chain of casual dining restaurants in London partnered with JogPost for a hyperlocal
campaign. Using JogPost’s targeting tool, the chain delivered door-drop flyers to households within a 1-mile radius of each
restaurant during the soft launch of a new menu. The campaign included a QR code linking to a 15% off voucher. JogPost’s
tracking showed ~5,000 QR scans from the drop (a conversion rate ~1.7%), and the restaurants tracked that ~30% of
redeemers were new customers. The chain reported a 25% increase in seated guests in the following month. JogPost's
technology ensured precise timing (drops started on weekday evenings when foot traffic was highest, per their algorithmic
recommendation).

« Service Industry Case (Oppizi-like): An HVAC (heating/AC) contractor in Manchester used a digital flyer platform to target
newly-built suburbs. The contractor defined target demographics (homes with income >£50k, likely family occupancies) on
Oppizi’s map. The Al-assisted plan then dropped flyers only on those streets, instead of blanketing the whole city. After the
campaign, analytics showed a 2.3% call-back rate (roughly 200 calls from 8,600 flyers delivered) — substantially above the
company’s usual 8-5%—<ceotd-fiyerresponse—Because—of-this—efficieney—the—company—+eachedROH£4 revenue per £1 spent)
within one season.

. Event Promotion (Flyerdrop usage): A London music festival in 2024 ran a “last-minute blitz” flyer campaign using
Flyerdrop. They provided the Al prompts describing an indie music lineup. Within minutes, an appealing flyer design was
generated, emphasizing headliner images. The festival organizers selected a 5-zip-code area with likely young adult residents.
Flyerdrop printed 5,000 flyers and delivered them overnight via tracked walkers. An on-site survey at the festival found that
18% of attendees had received a flyer, which is remarkably high. Ticket sales post-drop spiked by 40% compared to
expectations. The organizers credited the Al-driven speed (campaign set up the day before) and precise design/messaging for
the success.
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- Political Campaigning: In local council elections (2023-2025), multiple candidates have used Al tools to target voters. For
example, one candidate used postal voter data and council records to train a simple model predicting turnout likelihood. With
this, his team dropped literature only in high-turnout precincts with favorable demographics. They also personalized a sentence
on each flyer using Al-generated copy (mentioning local improvement projects). While exact vote share changes are hard to
isolate, the candidate won by a narrow margin and post-election polls showed his yard signs were remembered more often than
rivals’. Even if anecdotal, this reflects how Al-driven segmentation and personalization can influence community elections.

These examples illustrate real-world impacts: higher engagement, cost savings, and measurable returns. They also demonstrate
best practices: combining precise targeting (often location-based) with integrated digital elements (QR codes, social media follow-
ups). As one industry insider puts it, “ flyer distribution campaigns become 10x more effective when you treat them like digital ads
— test small segments, measure fast, then scale up” (Source: www.mrflyer.co.uk). This was literally a motto in Mr. Flyer's Al
announcement, and it describes a general strategic shift in the industry.

Implications and Future Directions

The deepening integration of Al into flyer distribution has several implications for marketers, the industry, and technology
development. Below we discuss multiple perspectives and likely trends.

Enhanced ROI and Accountability

For advertisers, the immediate effect is better ROl and accountability. By leveraging Al for targeting and tracking, campaigns
can shrink wasted impressions and justify spend. As the ROI data above shows, even modest percentage improvements in response
can dramatically increase profit margins. For example, if Al targeting raises a campaign’s response from 0.5% to 0.7%, that is a
40% lift in engaged customers. This directly improves ROI. Strikingly, Callimedia and sats highlight that door-drop campaigns
already outperform many other channels (Source: www.callimedia.co.uk) (Source: www.callimedia.co.uk). Thus, applying Al should
only widen the gap. Expect more businesses to shift budget back to direct mail/flyers as analytics prove their effectiveness.

At the same time, Al raises the standard of campaign accountability. No longer will it be acceptable just to “set and forget”
leaflets. Discrepancies (e.g. insufficient drops, low response areas) will be quickly spotted by run-time dashboards (Source:
flyerdrop.uk) (Source: www.doorhangerswork.com). Hosts of fraud (e.g. paying a distributor but flyers not delivered) are easier to
catch. This transparency can improve trust: clients will demand metrics, and providers not offering detailed reporting may be left
behind.

Blurring Offline-Online Boundaries

Flyer marketing is no longer purely offline. Industrial trends point to a hybrid, omni-channel approach. For instance, companies
find that serving a flyer to a neighborhood and then targeting those same people with social media ads or email generates
synergistic lift. Conversely, a flyer distribution provider partnering with digital platforms could offer retargeting services (e.g. the
recipients of your flyers get a follow-up ad on Facebook). The technology exists: platforms like Jade or Epsilon have begun
integrating physical mail with email marketing in unified dashboards.

Al will accelerate this convergence. Generative Al chatbots (like OpenAl’s ChatGPT) are already being used to produce consistent
promotional content across print and online. Artwork from a flyer can seed social media images automatically, ensuring brand unity.
Going forward, we may see “programmatic direct mail”: similar to programmatic ads online, a system might buy small batches of
flyer impressions in real time to audiences flagged by Al models (say, all high-value prospects within a region this week). This vision
is nascent but technically feasible with today’s data stacks.

Legal and Ethical Considerations: The use of detailed data for targeting raises privacy questions. However, as Callimedia notes,
flyer delivery can often target certain areas “without using personal data, ensuring compliance with GDPR” (Source:
www.callimedia.co.uk). Indeed, mailing to all households in a zone is legally simpler than emailing based on personal profiles. That

said, some Al-driven strategies (like using web-browsing histories to pick neighborhoods) could raise concerns. Providers must
ensure they rely on publicly available or aggregated data. Transparency to consumers may become important: if flyers are hyper-
personalized, recipients might wonder how their household was selected.
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Environmental impact is another emerging issue. With awareness of paper waste rising, some cities may regulate flyer littering. Al
can help by reducing unnecessary prints (target exactly needed customers) and even optimizing flyer content for digital recycling
(e.g. including QR codes to avoid printing full menus). Providers who demonstrate sustainable practices (eco-friendly paper, carbon
offset delivery) may have competitive advantages.

Future Technology Trends

Looking ahead, more advanced Al models will seep into distribution. Natural language generation (NLG) could create custom
taglines per recipient (e.g. using household data: “Happy Spring, 85 Elm St!”). Computer vision and augmented reality may
eventually transform flyers: an Al might design a flyer that interacts with phone cameras or voice assistants, merging printed
media with Al-powered apps.

On the logistics side, the “Internet of Things” could evolve beyond GPS. Drones or delivery robots (while not widespread yet) might
target flyers to precise entryways in complexes. Al-driven image recognition could audit drop accuracy by photograph. In short, as
Al/machine components become cheaper, expect more automation in every step of distribution.

For the industry, these changes suggest consolidation. Generalist Al platforms (like Zapier for marketing) might add flyer
distribution as a “channel”, meaning even small digital agencies could buy flyer ads programmatically. Conversely, specialized
companies like those profiled may remain as premium services integrating the latest tech. Investors are eyeing this space: in 2024-
25 there have been several seed rounds for “flyer tech” startups in Europe.

Importantly, training and expertise will matter. Agencies and brands that cultivate "Al + offline marketing" skills will have an
edge. Marketers should become fluent in interpreting flyer analytics the way they now monitor Google Ads or Facebook metrics.
Educational resources (there are already webinars on “Al in direct mail”) will proliferate. Users who lean on Al tools without
understanding their assumptions, however, risk misinterpreting data.

Multiple Perspectives

« Small Business Owners: Many small retailers or franchises operate on thin margins. For these owners, Al-powered flyer
distribution can seem like a big investment but promises to stretch scarce marketing dollars. Real-world reports indicate mixed
awareness: some are excited by quick Al flyer design, while others are skeptical of another “gimmick”. However, as user-
friendly tools (like Flyerdrop) lower the technical barrier, even non-tech-savvy owners find it plausible to set up an Al-aided
campaign. Anecdotally, some restaurateurs have reported that localized flyer pushes (optimized by data) outperformed their
Google Ads by reaching older demographics not on social media.

- Marketing Agencies: Agencies specializing in local marketing see Al flyer platforms as both an opportunity and a threat. On
one hand, tools like Oppizi and Flyerdrop allow them to offer an expanded service without building distribution networks
themselves. On the other hand, they must upskill in data science to effectively use these tools. Industry surveys find that
agencies now consider demographic/geotargeting data analysis as a core competency, alongside SEO and social. Those who
resist adopting Al solutions may lose clients to more advanced competitors.

« Flyer Distribution Personnel: For the delivery workforce (door-drop distributors, “walkers”), technology is transforming their
work. GPS tracking can be perceived as micromanagement, but it also supports fair pay and safety (proof of route completion,
emergency alerts). Some distribution companies report that tech-savvy younger couriers prefer platforms that route them
efficiently via apps. Conversely, older workers may have a learning curve. Ethical labor practices become important: if Al
optimizes routes to the extreme, it might pressure workers to move faster, so human oversight remains essential.

. Consumers: Residents receiving flyers experience more relevant ads. Instead of irrelevant leaflets, people now often see
coupons and announcements tailored to their neighborhood profile (e.g. a pamphlet about gardening services if they live in
leafy areas). Numerous consumer surveys (JICMail, etc.) find that residents welcome useful offers; they typically recycle or
display flyers that resonate with them. But some pushback is inevitable: privacy-minded individuals may be uneasy about
highly tailored marketing. Transparency (e.g. on flyers stating why they’re targeted) could become a best practice as profiling
grows.
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. Regulators and Society: From a policy angle, local governments may encourage or restrict flyer campaigns based on waste
or street clutter concerns. Already, many councils in the UK, US and elsewhere require distributors to avoid litter or restrict
drops to certain bins (like do-not-disturb zones). Al can assist compliance by mapping where not to drop and monitoring
compliance. In the long term, regulators might set standards (e.g. requiring a non-toxicity symbol on all flyers, or outlawing
oversaturation). The societal trend towards personalization may extend offline, raising new questions: will we see regulations
on physical ad targeting akin to rules about digital ad retargeting?

Overall, the trend is clear: Al will increasingly empower flyer distribution, not replace it. The consensus in marketing research is
that marketers who combine Al analytics with traditional channels get “the best of both worlds” (Source: www.sas.com). The
synergy of a paid flyer in hand with an Al-optimized campaign could become a new normal for local advertising.

Conclusion

Flyer and leaflet distribution is undergoing a technological renaissance. Once seen as low-tech, labor-intensive marketing, it is
rapidly integrating Al and data-driven methods to improve effectiveness. This comprehensive analysis identified five leading
providers in this emerging niche - each illustrating how modern tools reshape the channel:

« Flyerdrop offers an end-to-end Al-powered system, from automated flyer design to live-tracked delivery. It shows how startups
can build new infrastructure around an old medium.

- Oppizi exemplifies a scalable platform approach, applying data filters and campaign analytics to traditional door-to-door drop,
effectively digitizing the process.

« Mr. Flyer demonstrates how legacy firms can evolve by adding Al-based targeting and creative aids, planning to harness
predictive analytics and real-time optimization.

. Leaflet Distribution Team represents the marriage of decades of distribution experience with rigorous mapping and tracking
technology, delivering millions of flyers per month.

. JogPost (Flyerzone) highlights operational technology and efficiency, using GPS and in-house analytics to optimize routes and
demonstrate accountability in the London market.

Industry data underscores the potency of these developments. Even small percentage gains in response rates translate to
substantial ROl improvements in flyer campaigns, due to their inherently high engagement (Source: www.callimedia.co.uk) (Source:

www.callimedia.co.uk). Emerging evidence (industry case stories and surveys) consistently shows that personalized flyers out-
convert generic ones (Source: tapflare.com), and that combining flyers with digital elements (QR codes, online follow-up) magnifies
reach. The adoption statistics from SAS—showing 93% of marketing leaders acknowledging ROI from Al (Source: www.sas.com)—
suggest that these Al-driven flyer initiatives are in sync with broader marketing trends.

Looking forward, continued innovation is expected. We anticipate more sophisticated Al in campaign optimization (e.g. machine-
learning models that continuously refine targeting rules), deeper integration with e-commerce (flyers triggering online sales
funnels), and possibly emerging tech like augmented-reality flyers or drone-assisted distribution for pinpoint delivery. The market is
also likely to consolidate technical and creative services: marketing agencies will add Al flyer solutions to their offerings, while
distribution companies may license Al platforms rather than building them in-house.

In conclusion, flyer distribution remains a vibrant advertising channel - but one that is rapidly transforming. The top providers
identified here demonstrate that leveraging Al can indeed revolutionize how businesses “get their message into the right hands”.
As one company phrased it, Al is not destroying flyer marketing; it's “a powerful ally” set to enable “precision targeting, optimized
strategies, and a more engaging experience for the audience” (Source: www.mrflyer.co.uk). Marketers who embrace these Al-
powered tools stand to unlock new levels of efficiency and impact, ensuring that even in a digital age, the humble flyer continues to
fly high.

Tags: ai-powered flyer distribution, leaflet marketing, ai in marketing, offline marketing, audience targeting, hyper-local advertising,
predictive analytics
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Tapflare in a nutshell Tapflare is a subscription-based “scale-as-a-service” platform that hands companies an on-demand creative
and web team for a flat monthly fee that starts at $649. Instead of juggling freelancers or hiring in-house staff, subscribers are
paired with a dedicated Tapflare project manager (PM) who orchestrates a bench of senior-level graphic designers and front-end

developers on the client’s behalf. The result is agency-grade output with same-day turnaround on most tasks, delivered through a
single, streamlined portal.

How the service works

1. Submit a request. Clients describe the task—anything from a logo refresh to a full site rebuild—directly inside Tapflare’s
web portal. Built-in Al assists with creative briefs to speed up kickoff.

2. PM triage. The dedicated PM assigns a specialist (e.g., a motion-graphics designer or React developer) who's already
vetted for senior-level expertise.

3. Production. Designer or developer logs up to two or four hours of focused work per business day, depending on the plan
level, often shipping same-day drafts.

4. Internal QA. The PM reviews the deliverable for quality and brand consistency before the client ever sees it.

5. Delivery & iteration. Finished assets (including source files and dev hand-off packages) arrive via the portal. Unlimited
revisions are included—projects queue one at a time, so edits never eat into another ticket’s time.

What Tapflare can create

« Graphic design: brand identities, presentation decks, social media and ad creatives, infographics, packaging, custom
illustration, motion graphics, and more.

« Web & app front-end: converting Figma mock-ups to no-code builders, HTML/CSS, or fully custom code; landing pages
and marketing sites; plugin and low-code integrations.

« Al-accelerated assets (Premium tier): self-serve brand-trained image generation, copywriting via advanced LLMs, and
developer tools like Cursor Pro for faster commits.

The Tapflare portal Beyond ticket submission, the portal lets teams:

« Manage multiple brands under one login, ideal for agencies or holding companies.
« Chat in-thread with the PM or approve work from email notifications.
« Add unlimited collaborators at no extra cost.

A live status dashboard and 24/7 client support keep stakeholders in the loop, while a 15-day money-back guarantee removes
onboarding risk.

Pricing & plan ladder

Plan Monthly rate Daily hands-on time Inclusions

Lite $649 2 hrs design Full graphic-design catalog

Pro $899 2 hrs design + dev Adds web development capacity

Premium $1,499 4 hrs design + dev Doubles output and unlocks Tapflare Al suite

All tiers include:

« Senior-level specialists under one roof

« Dedicated PM & unlimited revisions

« Same-day or next-day average turnaround (0-2 days on Premium)

o Unlimited brand workspaces and users

« 24/7 support and cancel-any-time policy with a 15-day full-refund window.

What sets Tapflare apart

Fully managed, not self-serve. Many flat-rate design subscriptions expect the customer to coordinate with designers directly.
Tapflare inserts a seasoned PM layer so clients spend minutes, not hours, shepherding projects.

Specialists over generalists. Fewer than 0.1 % of applicants make Tapflare’s roster; most pros boast a decade of niche experience in
UI/UX, animation, branding, or front-end frameworks.
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Transparent output. Instead of vague “one request at a time,” hours are concrete: 2 or 4 per business day, making capacity
predictable and scalable by simply adding subscriptions.

Ethical outsourcing. Designers, developers, and PMs are full-time employees paid fair wages, yielding <1 % staff turnover and
consistent quality over time.

Al-enhanced efficiency. Tapflare Premium layers proprietary Al on top of human talent—brand-specific image & copy generation plus
dev acceleration tools—without replacing the senior designers behind each deliverable.

Ideal use cases

« SaaS & tech startups launching or iterating on product sites and dashboards.

. Agencies needing white-label overflow capacity without new headcount.

« E-commerce brands looking for fresh ad creative and conversion-focused landing pages.

- Marketing teams that want motion graphics, presentations, and social content at scale. Tapflare already supports 150 +
growth-minded companies including Proqio, Cirra Al, VBO Tickets, and Houseblend, each citing significant speed-to-launch
and cost-savings wins.

The bottom line Tapflare marries the reliability of an in-house creative department with the elasticity of SaaS pricing. For a
predictable monthly fee, subscribers tap into senior specialists, project-managed workflows, and generative-Al accelerants that
together produce agency-quality design and front-end code in hours—not weeks—without hidden costs or long-term contracts.
Whether you need a single brand reboot or ongoing multi-channel creative, Tapflare’s flat-rate model keeps budgets flat while
letting creative ambitions flare.

DISCLAIMER

This document is provided for informational purposes only. No representations or warranties are made regarding the accuracy, completeness, or reliability of its contents. Any
use of this information is at your own risk. Tapflare shall not be liable for any damages arising from the use of this document. This content may include material generated with
assistance from artificial intelligence tools, which may contain errors or inaccuracies. Readers should verify critical information independently. All product names, trademarks,
and registered trademarks mentioned are property of their respective owners and are used for identification purposes only. Use of these names does not imply endorsement.
This document does not constitute professional or legal advice. For specific guidance related to your needs, please consult qualified professionals.
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